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Decision and factors influencing the buying decision for ready to drink green tea

AnSWNS EAAITEULI L wazalgnys Iawniie?

Sittiphat Lerdsrichainon!” and Nattaphat Wisedpanich?

1 ¥ av

HYIemans13158 a3, a1v1nsIanisgsiantsmadelv, Aneuivisgsia, anndunisdan sty

! Assistant Professor, Ph.D., Department of Modern Trade Management, Faculty of Business
Administration, Panyapiwat Institute of Management.

? g5, annsdansgsnanisamadelu, auguimsgsia, andunsdnnisUygyridad

2 | ecturer., Department of Modern Trade Management, Faculty of Business Administration,
Panyapiwat Institute of Management.

“Corresponding author, E-mail: sittiphatler@pim.ac.th

UNANYa

N9798A5UTTNgUszasAiie 1) AnWan¥aEn IR IUUTETINIMEATLaTNgANTIUNIT

q

1% '
a v 6 A

Fondnsnsivomdennnvosuslnaluwmnsammamuas wag 2) Iinsgviadeiiinasnonis
snduladonteridemdonuvesiuslnaluamnsaymamiues nenduitegraduduilnaiden
woumslunnsavmaviues fedSmsduuuumusazen Jaedesdlefildlumsids Ae uuuasuny
UaneUn Tnefifneunuuasuna dwau 410 g mdinneideyaldadfiassann (mwd Sevay
Andey drudonuunnsgu) uasmslinseinisannesladadin

HAN19ITENUI danuvaunisanneeladafinaiunsaneinsalndugnaedluninsiula
wiruSeray 71.5 Tnetlideddaiidmaremsindulatovifomionnu edrfiduddynisada
1nnilgn fe Jadesiusian sesmunde sRUNMIANY @0UAW YUIAKAAST LT uazanuiive
dufn auddu dnfuransifedannsahlvlduszneunmsdniuulevisluns uunasns
VNI UNANA Foaensindmineuasnsdaadinianisnan Wensusuivesiusznauns
Tuauan

(Y v a

AdNALY: N13ANAULY, IUTLINTOUAN, WERANITUNITTD

NsUsERMA I SsEAUTIALaLUILINR AT 13
3095
The 13 Hatyai National and International Conference



URDhenagmnirny
HATYAI UNIVERSITY

Abstract

The purpose of this research are 1) to study demographic characteristics influencing
consumers decision to purchase ready to drink green tea in Bangkok and and 2) to study
factors influencing the buying decision for ready to drink green tea in Bangkok. The
respondents who experienced buying of ready to drink green tea in Bangkok with convenient
random. This research is closed-ended questionnaire as a tool to collect of 410 respondents.
Data analysis method is descriptive statistics (frequency, percentage, mean and standard
deviation) and Logistic Regression Analysis.

The results showed the Logistic regression model is able to predict the overall of
71.5 percent. The most important factors to affecting decision to buy ready to drink green
tea with a statistically significant, is price factor, education level, status, product size and
place of purchase. The results can be use for implement a price, distribution channel and
promotion strategy policy for the adjustment of entrepreneurs in the future.

Keywords: decision, ready to drink green tea, buying behavior
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mi’N‘ﬁ 2 Omnibus Tests of Model Coefficients

Chi-square df Sig.

Step 1 Step 55.181 13 .000
Block 55.181 13 .000

Model 55.181 13 .000

NPINA 2 NMsnedeuAdNUsEavsALanaeslugUvesdada X* lneen Chi - Square
3 1 a1 1 % ] a o o w aa U (% a d‘ QI ¥ a d! 1
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Model Summary Hosmer and Lemeshow Test
Step -2 Log Cox & Snell Nagelkerke
Step Chi-square df Sig.
likelihood R Square R Square
1 465.832% 126 175 1 10.327 8 .203%*
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fiankUs B S.E. Wald df  Sig.  Exp(B)
e (SEX) -.190 241 620 1 431 827
918 (AGE) 086 072 1.440 1 .230 1.090
s¥AUNISANYI (EDU) 535 194 7.565 1 .006** 1.707
A01UNIN (STA) -378 201 3.547 1 .060*** 685
973N (OCC) -079 070 1.287 1 .257 924
seldadedaiiou (INC) -207 201 1.065 1 302 813
mnualunisie (FRE) -118 076 2.398 1 122 888
VUIANERAN (UNI) -.402 171 5.555 1 onEE 669
d01uiidedudn (SHO) -.630 212 8.819 1 .003* 532
PIUNERA N (X1) 086 383 051 1 .822 1.090
AUIIAT (X2) 560 324 2.981 1 .084**  1.750
PIUYBINNNITIAD WU (X3)  -.342 220 2.420 1 .120 710
AIUATAUESAIIRAA (X4) 253 354 512 1 474 1.288
Constant 081 1.001 .006 1 .936 1.084
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